
Background
Acuity Consulting, Inc. provides supply chain consulting services 
to companies throughout North America. Having achieved robust 
growth in the early stages of the company’s development, the 
company’s management knew sustaining the growth depended on 
reaching a larger target market. 

An upcoming trade show would be critical in achieving this 
objective, and Acuity determined it was time for a “makeover”.
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Acuity’s original logo and value proposition.



Relate
The first step in our process was to examine the relationships 
between the firm’s core strengths, its brand, and its target market.  
By reviewing their printed materials and web site, and following 
up with interviews of their principals and key team members, an 
understanding of the firm’s character, personality, value proposition 
and competitive position were established. The interviews were 
validated through market research and competitive analysis. 

The work revealed that Acuity’s unique client centered approach 
to projects, coupled with their adherence to old-fashioned values 
such as honesty and hard work provided a genuine opportunity for 
differentiation and a vehicle for strengthening a relationship with 
their target market. 

Create
Using what we learned about the relationships between Acuity and 
their audiences, a new brand identity was developed, including a 
logo, letterhead kit, presentation materials, and web site. A “retro” 
look was created evoking old-fashioned values and providing a 
foundation for all messaging. The use of solid primary colors (red, 
blue, and yellow), as well as photography featuring people in action 
differentiated the firm and supported the invigorated brand’s 
messaging.

Materials created by Fresh! for the development of Acuity’s brand: logo, 
presentation folder, stationery system, web site, and photography.



On With The Show!

Our two-pronged strategy was to provide pre-event promotion 
and publicity to generate “buzz”, coupled with a dynamic booth 
design and matching materials to capitalize on attendance.

Direct mail piece, front and back; press release.



Resonate
The materials made Acuity stand out and visually communicated 
the brand’s core messages. The results: a very busy trade show 
booth with so many leads that the Acuity team had to divide them 
amongst themselves in order to ensure prompt follow-ups. 

Not bad for a company making it’s debut on the national scene! 

Client Comment
Fresh! provided the market research and analysis to help us define 
and develop our brand. Their creative and artistic flair made our 
services come alive in the eyes of our prospects and clients.

—Nick Testa, CEO, Acuity Consulting, Inc.
http://www.acuityconsult.com.

Trade show booth backdrop.

Brochure.


